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Select and Save Hail Out Questionnaire 


The purpose of the mail out portion of the Select and Save Validation 
Test was twofold. First, to verify the usefulness and exactness of the 
information provided by Select and Save and second, to test which of 
three different mail out offers generated the greatest response rate. 

Attached are the results showing the return rates to date. 

Specifically: 

• 67% of the respondents returned the questionnaire within a three 
week period, with the majority (53%) within the first week. 

• In total, only 5% were returned to sender, meaning either, no such 
person at the address or no such address. 

• By offer, the two dollar cash incentive generated the greatest 
return rate within the first week. However, after a three week 
period, there was very little difference in response rates for the 
$2.00 in cash or $2.00 check offering. 

The validation of the brand information from the phone study will be 
issued next week. In addition, the same information from the mail out 
will be available early October, 

A separate analysis comparing the efficiency of mail out questionnaires 
to telephone interviewing is planned. 
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